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Anything you post on social 
media can be picked up by the 

media
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Why?
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Questions

•Incidents?
•Policy?
•Monitoring?
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Being on Social Media for an 
EMS organization is as 
important as stocking 

bandages
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Seek Situational Information

•Please tell us 
what’s 
happening in 
your 
neighborhood
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Reaching out
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It’s all fun and games until someone gets hurt
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Tackle social media like a disaster

Social 
Chief

Logistics Operations Analyst Planning
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US

THEM
WE
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Preplan

•Mission statement
•Goals and objectives
•Buy-in, confidence
•Planning, training and readiness
•Execution
•Recovery - mitigation

@richmhuff           #PulseCheck2018



@richmhuff           #PulseCheck2018



@richmhuff           #PulseCheck2018



Rethink the messaging
Discourage
• No operational 

information
• No real-time call info 

unless authorized
• No patient info
• No friending cadets
• No mission details

Encourage
• Do offer useful info
• Do share good images
• Do share training pics
• Do share emergency info 
• Do retweet gov.  info
• Do remember to protect 

mission details
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Social media planning

•Message preparation
•What would we say?
•How should we say it?
•How should we distribute it?
•Who should say it?
•Simple goals
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Agency

EMT Behavior
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Oh crap!

•Have a rapid response 
plan

•Establish who does 
what

•Have back-ups
•Respond
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Crisis triage

• Size up
• How big?
• How big can it get?
• Critical?
• Important?
• Routine
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TweetDeck

Hootsuite

Google 
Alerts
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Emergency planning is a 365-
day-a-year process and social 

media must be, too.



• It takes many good deeds 
to build a good 
reputation, and only one 
bad one to lose it.

•Benjamin Franklin
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Knowing when not to post 
something and is as important 

as knowing when to post 
something
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Questions?

•Email: Richardmhuff@gmail.com
•Twitter/Instagram: @Richmhuff
•Facebook: www.facebook.com/RichardMHuff
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